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Seven and Databricks join forces
Al-powered personalised experiences for 7plus audiences

The Seven Network, Australia’s #1 broadcast and digital business, today announced a
ground-breaking partnership with Databricks — one of the world’s leading cloud, data and Al
companies — that uses Al to drive contextual, relevant advertising experiences for its
audiences.

The alliance with Databricks clearly establishes Seven as a media industry leader in the use of
Al. It comes after the launch of Seven’s market-leading personalisation engine — built with
Amazon Web Services (AWS) — which is delivering highly customised recommendations and
enhanced content discovery to 7plus users.

Seven West Media Chief Digital Officer, Gereurd Roberts, said: “Al has been embedded in our
business for the past 18 months. It's at the heart of our entire user experience on 7plus,
powering the personalisation engine we have implemented with AWS.

“Al-driven personalisation is live across the entire 7plus ecosystem on every device and every
screen. It has redefined the AVOD experience in Australia, putting us on a different level to
our competitors and on par with the best global SVOD platforms.

“For our viewers, it means a dynamic interface and real-time shelf ordering that serves the
most relevant content recommendations, based on their individual viewing behaviour, and
importantly, the Al model’s prediction of their future viewing behaviour,” he said.

With 13.5 million registered users, 7plus saw its live streaming soar 40% during the 2022-23
financial year and VOD viewing increase 15%.

Mr Roberts said: “We are moving 7plus from being one product for all, with everyone seeing
the same thing, to truly being one-to-one. Audiences today expect personalised, relevant
experiences. When you get this right, they reward you.”

Thanks to Seven’s work with AWS, the personalised content shelves on 7plus have seen a
48% increase in minutes watched over, while the personalised “Trending now” shelf has seen
viewer interactions jump three times versus the previous human curation.

“With Databricks, we are extending our ground-breaking implementation of Al beyond the user
experience to include the advertiser experience,” Mr Roberts said.

The first phase of Seven’s work with Databricks has been completed, enabling Seven to
predict what the audience on 7plus will be over the next seven days, to a level of accuracy of
over 91%.
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Mr Roberts said: “Through this work, we can tell you today what the next week of audience on
7plus will look like, all the way down to a show level. For our clients, that translates into buying
with confidence.

“Phase two of our work with Databricks, which is underway right now, will allow us to not only
predict the audience across the next seven days and beyond, but we will also be able to break
it down by segment and demographic. You can not only see the audience you want to find, but
also the scale with which we can deliver it.”

Mr Roberts said that, building on the first two phases of the Databricks project, phase three
will use Al to identify acceptance of ad load by audience segment and dynamically change the
size of the ad breaks accordingly.

Seven West Media Chief Revenue Officer, Kurt Burnette, said: “This doesn'’t just take
contextual advertising to a new level, it turns it on its head. We want to be meticulous about
the right ad load, and the right type of ad, for the right audience.

“There’s a lot more in play, like using Al not only to serve the ads but to find the most
meaningful moment in any show to integrate brands inside the content, in real-time.

“That is how we are using Al: to drive engagement in our content, and to drive engagement
with advertising. It's that combination of user experience and ad experience that we call the
customer experience — and we have an absolute focus on both,” he said.

“Seven has long been a leader in Australian media and its continued investment in game-
changing technology like Al only reinforces this leadership position,” said Adam Beavis, Vice
President and Country Manager for Databricks in ANZ.

“Australian enterprises are doing some phenomenal things with Al, which is only going to
strengthen their market positions. Databricks’ lakehouse unifies data, analytics, and Al on a
single platform, and it always excites us when we get to help market leaders build Al solutions
and derive the insights they need to continue evolving their businesses.”

For further information, please contact:

Rob Sharpe

Head of Corporate Communications
M: 0437 928 884

E: rsharpe@seven.com.au

About the Seven Network

The Seven Network is part of Seven West Media (ASX: SWM), one of Australia’s most prominent media
companies, with a market-leading presence in content production across broadcast television,
publishing and digital. The Seven Network alone reaches more than 17 million people a month.

The company is home to some of Australia’s most renowned media businesses, including the Seven
Network and its affiliate channels 7two, 7mate, 7flix and 7Bravo; broadcast video on demand platform

Seven Network (Operations) Limited / 8 Central Avenue, Eveleigh NSW 2015 Australia / PO Box 7077, Alexandria NSW 2015 Australia
T +61 28777 7777 / ABN 62 052 845 262


mailto:rsharpe@seven.com.au

7plus; 7TNEWS.com.au; The West Australian; and The Sunday Times. The Seven Network is home of

Australia’s most loved news, sport and entertainment programming. Its iconic brands include Australia’s
leading news and public affairs programs 7NEWS, 7NEWS Spotlight, Sunrise and The Morning
Show, The Voice, Home and Away, Dancing With The Stars, Australian Idol, My Kitchen Rules,
Big Brother, SAS Australia, Farmer Wants A Wife, The Chase Australia, Better Homes and
Gardens, RFDS, The 1% Club and the TV WEEK Logie Awards. Seven Network is also the broadcast
partner of the AFL, Cricket Australia and Supercars.

About Databricks

Databricks is the Data and Al company. More than 10,000 organisations worldwide — including
Comcast, Condé Nast, and over 50% of the Fortune 500 — rely on the Databricks Lakehouse Platform
to unify their data, analytics and Al. Databricks is headquartered in San Francisco, with offices around
the globe. Founded by the original creators of Delta Lake, Apache Spark™, and MLflow, Databricks is
on a mission to help data teams solve the world’s toughest problems. To learn more, follow Databricks
on Twitter, LinkedIn and Facebook.
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