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Seven hitssummer high
Summer scheduleboots Seven and Channel 7 audiences

Sunday, 6 February 2022

Afterreclaimingthe title of Australia’s most-watched networkin 2021, the Seven Network
maintained its strongratings momentumacross summerto record audience growth year-
on-year.

Seven's supersized summer schedule of the Ashes Test series, BBL, WBBL, 7NEWS,
Sunrise and The Voice Generations saw Channel 7 increase its average all day audience
by 5.9% year-on-yearand 4.3%in25to 54s.

Seven Network alsoincreasedits average all day audience by 4.2% year-on-yearand
3.7%in25 to 54s.

Across daytime, Seven Network grew its summer audience 8.4% in total people and 8.3%
in 25 to 54s.

Seven Network scored a 40.4% commercial audience share intotal people across the
whole day (2am-2am), 38.2% in 25 to 54s and 37.9% inunder 50s during summer.
Channel 7 also grew its prime time summer commercial share year-on-year,t027.1%.

Seven's coverage of the Australia-England Ashes Test series was a hit,reaching11.72
million people and average of 1.02 million viewers nationally, up 2% on the Ashes series
on home s0ilin2017-18. The 2021-22 Ashes series was alsoup 17% year-on-year versus
last summer's Australia-Indiatestseries.

7NEWS at 6.00pmhad an average audience of 1.39 million across the summer, makingit
#1 inits timeslotintotal people and 25to 54s. Sunrise’s national audience of 418,000
placeditwell ahead of the competitionto win another summer.

Seven's Director of Network Programming, Angus Ross, said: “Seven has momentumand
our unmissable summer schedule of sport, news and entertainment gave us solid year-
on-yeargrowth.

“The rest of this yearis setto be even bigger on Seven. No other networkcan match
Seven's line-up of powerhouse content thisyear, with February alone home to new
seasons of SAS Australia and Dancing With The Stars: All Stars, plus the highly-
anticipated Olympic Winter Games Beijing 2022 has just kicked off and has already
reached 6.83 million viewers.

“Thatisjustthestart. The yearis crammed with must-see shows on Sevenincluding The
Voice, Farmer Wants A Wife with Samantha Armytage, the XXIl Commonwealth
Games, Big Brother, AGT, Claremont, Police Strike Force, Code 1: Minute by Minute,
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Supercars, AFL, horse racingand the return of Australia’s favourite cookingshow, My
Kitchen Rules,” he said.

The highlights of summer2021-22included:

e SevenNetwork: #1in alldayintotal people

e SevenNetwork: #1 in sixof the 10 summer weeks

e 7mate: #1 multichannel in prime time

e 7mate, 7two, 7flix: #1 multichannel group in prime time
e #1newsprogram: 7NEWS

o #1breakfastshow: Sunrise
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About Seven West Media

Seven West Media (ASX: SWM)is one of Australia’s most prominent media companies, witha
market-leading presencein content production across broadcasttelevision, publishing and
digital.

The companyis home to some of Australia’s most renowned media businesses, including the Seven
Network and its affiliate channels 7two, 7mate, 7flix; broadcast video on demand platform 7plus;
7NEWS.com.au; The West Australian; and The Sunday Times. Withiconic brands such as
Australia’s leading news and breakfast programs 7NEWS and Sunrise, Big Brother, SAS Australia,
Farmer Wants A Wife, The Voice, Dancing With The Stars: All Stars, Home and Away, The Chase
Australia and Better Homes and Gardens, Seven West Media is also the broadcast partnerofthe
AFL, Cricket Australia, Supercars, the Commonwealth Gamesand the Olympics.
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