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Tuesday, 25 August 2026 
 

Seven delivers a blockbuster AFL season 
Australia’s #1 winter sport reaches 15.5 million, up 7% so far 
in 2026 
 
As footy fever builds ahead of the Legends Game for Prostate Cancer this Thursday and the 
start of the 2026 Final Series on Friday, the AFL has cemented its status as Australia’s #1 
winter sport and increased its audience across Seven and 7plus Sport. 
 
The regular AFL Premiership Season, which wrapped on Sunday, reached 15.5 Australians, 
up from 14.6 million in 2025. The audience reach on 7plus Sport alone jumped from 2.5 million 
to 4.7 million.  
 
This year has seen AFL retain the title of Australia’s most watched winter sport, reaching 11% 
more people than Nine Network’s NRL coverage so far in 2026.  
 
Seven’s live and free AFL coverage generated an average national total TV audience of 
585,000, up 7% on the regular 2025 premiership season. Viewing on 7plus Sport soared 127% 
to an average of 84,000. Fourteen per cent of Seven’s AFL audience watched it on 7plus 
Sport, up from 7% in 2025.  
 
Perth has been Seven’s fastest growing AFL market this year, with the audience there jumping 
40% thanks to the strong performance of the West Coast Eagles and the Fremantle Dockers. 
Seven’s AFL audience is up 11% in both Brisbane and Sydney.  
 
All of Seven’s key prime time AFL sessions have seen growth in their total TV audiences this 
year, with Thursday Night Football up 19%, Friday Night Football up 5% and Sunday Night 
Football up 1%.  
 
The Fremantle Dockers v Sydney Swans match on 9 July was a standout in the 2026 season. 
It had 930,000 viewers, the biggest audience for a regular season prime time game since the 
2022 season opener and the biggest Thursday night game in more than five years.  
 
Other big matches so far this year included the 8 June King’s Birthday between Collingwood 
and Melbourne, which drew 923,000 viewers and was up 7% on 2025; the Fremantle Dockers 
v Adelaide Crows game on 14 August which had 823,000 viewers and was bigger than any 
Friday night broadcast in 2025; and the 5 March clash between the Sydney Swans and Carlton 
with 774,000 viewers, the biggest Opening Round audience since the round was introduced 
three years ago.  
 

https://7plus.com.au/sport
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A huge week for footy fans kicks off on Thursday night, as the Four’N Twenty Legends Game 
for Prostate Cancer (exclusive to Seven) brings together a host of AFL greats before the 
inaugural AFL Wildcard Round starts on Friday night, all live and free on Seven and 7plus 
Sport. 
 
Seven is the only place fans can catch every game of the finals, including the Legends Game 
and AFL Grand Final, live and free.  
 
Seven’s Head of AFL and Innovation, Gary O’Keeffe, said: “With a record-breaking home and 
away season now behind us, our attention turns to the annual Legends Game for Prostate 
Cancer, before the inaugural Wildcard Round kicks off on Friday night, with the Western 
Bulldogs taking on Collingwood. 
 
“The introduction of the Wildcard Round has kept more teams in contention and fans 
engaged for longer this season, with strong numbers across the board, including 7plus Sport 
up 127% year-on-year. 
 
“Congratulations to the Fremantle Football Club on finishing as minor premiers. We can’t wait 
for the Finals action to begin, and Seven is proud to be the home of the nation’s biggest footy 
moments, bringing fans closer to the action than ever before. You can catch every moment of 
the AFL Finals, live and free on Seven and 7plus Sport,” he said. 
 
Seven’s Director of Sales, Television and Streaming, Katie Finney, said: “There is no winter 
sport bigger than the AFL and this year’s regular premiership season has been a runaway 
success, reaching an incredible 15.5 million Australians on Seven and 7plus Sport and 
growing its audience year-on-year. 
 
“The AFL continues to cement its position as one of Australia’s most powerful platforms for 
connecting brands with audiences, reaching more Australians in 2026 and delivering 
unmatched scale, engagement and impact for sponsors and advertisers across every screen. 
With the Finals Series kicking off this weekend, brands still have a unique opportunity to align 
with some of the most anticipated moments in Australian sport, from every Finals match 
through to the Brownlow Medal and the Grand Final, live and free on Seven and 7plus Sport.” 
 
For more information, please contact: 
 
Neil Shoebridge 
M: 0417 511 012 
E: neil@skmediagroup.com.au  
 
Andrew Knowles 
M: 0449 510 357 
E: andrew@skmediagroup.com.au  
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About Southern Cross Media Group  
 
Southern Cross Media Group (ASX: SXL) is one of Australia’s most prominent media companies, with a 
market-leading presence across broadcast television, audio, publishing and digital. 
 
The company owns some of Australia’s most renowned media businesses and platforms, including the 
Seven Network and its channels 7two, 7mate, 7flix and 7Bravo; 7plus; 7NEWS.com.au; LiSTNR; the Hit 
and Triple M radio networks; The Nightly; The West Australian; The Sunday Times; and PerthNow. 
 
Source: VOZ 5.0 National. Average audience and cume reach. 2026 AFL regular season vs 2025 regular season. 
Average audience figures are match only (including pre/post), reach includes pre/post-game telecasts. “Most 
watched winter sport” compares Seven’s AFL vs Nine’s NRL for season to date. Data overnight (excluding spill).  
 
 
 

https://aus01.safelinks.protection.outlook.com/?url=https%3A%2F%2F7plus.com.au%2F&data=05%7C01%7Crsharpe%40seven.com.au%7C477eb275a5ab4ed938cd08daf78d57c5%7Cb359291241554399b790752c894d2935%7C0%7C0%7C638094483688079459%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=hPe2z4rpZ4FTKdO02YTcJ4pOFGgM4gb9BxhNpAXBQYU%3D&reserved=0
https://aus01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.7news.com.au%2F&data=05%7C01%7Crsharpe%40seven.com.au%7C477eb275a5ab4ed938cd08daf78d57c5%7Cb359291241554399b790752c894d2935%7C0%7C0%7C638094483688079459%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=Q7E7HUHUoJHPF1vB74ioQt57%2B58HjU8lvIKAbHiYLIc%3D&reserved=0
https://www.listnr.com/
http://www.thenightly.com.au/
https://www.perthnow.com.au/

