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NFL scores a touchdown in Melbourne 
Historic 49ers v Rams clash reaches 2.19 million, delivers 
Seven’s biggest-ever NFL audience 
 
The historic 2026 NFL Melbourne Game was a ratings triumph for the Seven Network 
yesterday, with the first-ever regular season NFL match played on Australian soil reaching 
2.19 million Australians on Seven and 7plus Sport. 
 
The blockbuster clash between the San Francisco 49ers and Los Angeles Rams in front of a 
crowd of more than 100,000 at the Melbourne Cricket Ground drew a national total TV 
audience of 938,000, making it the most watched regular season NFL game ever on Seven. 
 
Yesterday’s NFL pre game reached 1.21 million and had a national total TV audience of 
526,000, while the post game reached 1.17 million and had 480,000 total TV viewers.  
 
More than 155,000 people watched on 7plus Sport alone. That was a record number for a NFL 
game on the streaming platform, highlighting the growing appetite among Australian sports 
fans for the NFL in its first season under Seven’s new broadcast deal. 
 
Seven’s coverage of the historic occasion began with a special broadcast of Sunrise live from 
Melbourne, before a star-studded broadcast line-up including Ben Graham, Nick Riewoldt, and 
NFL Legends Jerry Rice, Todd Gurley, Patrick Willis and Cliff Avril brought fans closer to the 
action than ever before. The broadcast also featured appearances from NFL Commissioner 
Roger Goodell and San Francisco 49ers CEO Al Guido, interviews with Rams running back 
Kyren Williams and 49ers quarterback Brock Purdy, and a half-time performance from The 
Jonas Brothers. 
 
The result caps off a huge first outing for Seven’s exclusive NFL rights deal, with the network 
continuing to bring fans comprehensive coverage throughout the 2026 season, including a 
twice-weekly NFL Tailgate, the play-offs and Super Bowl LXI, live and free on Seven and 
7plus Sport. 
 
Seven’s Executive Producer of NFL, Kirsty Bradmore, said: “Yesterday’s numbers tell the 
story: Australians showed up in huge numbers for a genuinely historic day of sport, and it’s a 
great sign for what NFL can do in our market. 
 
“The NFL has been building momentum in Australia for years, but seeing it translate into an 
audience of this size, on a free-to-air platform, at nine o’clock on a Friday morning, is a 
fantastic result. It sets us up perfectly for the rest of the season, and we can’t wait to keep 
building the NFL’s audience on Seven and 7plus Sport.” 

https://7plus.com.au/sport
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Ben Graham said: “To have delivered an audience like this for the first-ever NFL regular 
season game in Australia is an outstanding result, and a credit to everyone who worked on our 
coverage. From the broadcast talent to the production team, everyone raised their game for 
this occasion, and Australian fans responded in a big way. 
 
“This is just the start: there’s a huge season of NFL still to come on Seven and 7plus Sport and 
yesterday showed just how much appetite there is for it.” 
 
NFL General Manager Australia and New Zealand, Charlotte Offord, said: "The 2026 NFL 
Melbourne Game was an incredible milestone for our league and a powerful demonstration of 
the passion that exists for the game in Australia. To see thousands of fans come together and 
embrace the NFL with such energy and enthusiasm was truly special, and reinforces our belief 
in the tremendous opportunity for continued growth in this market.  
 
“We are grateful to have such wonderful media partners, including the Seven Network, who 
helped bring the excitement of this historic event to fans across the country through their 
extensive free-to-air coverage, and ensuring that those who couldn't be in the stadium could 
still be part of this unforgettable moment.” 
 
For more information, please contact: 
 
Neil Shoebridge 
M: 0417 511 012 
E: neil@skmediagroup.com.au 
 
Andrew Knowles 
M: 0449 510 357 
E: andrew@skmediagroup.com.au 
 
 
About Southern Cross Media Group 
 
Southern Cross Media Group (ASX: SXL) is one of Australia’s most prominent media companies, with a 
market-leading presence across broadcast television, audio, publishing and digital. 
 
The company owns some of Australia’s most renowned media businesses and platforms, including the 
Seven Network and its channels 7two, 7mate, 7flix and 7Bravo; 7plus; 7NEWS.com.au; LiSTNR; the Hit 
and Triple M radio networks; The Nightly; The West Australian; The Sunday Times; and PerthNow. 
 
Source: VOZ 5.0 national. NFL Melbourne game vs previous VOZ matches. Match only (excludes pre/post game) 
Data: overnight (including spill).  
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